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Maturity Levels and Audience Indicators
The maturity levels ("L" plus a number) identify the content’s relative maturity of practice. Audience
indicators (E, M, L, and D/P) identify the audiences for which the content is most relevant.

Maturity Levels
• L1: The content provides guidance for how to think about a topic for which there is no proven or widely

accepted approach. The intent of the description is to raise awareness and aid the reader in thinking
about the problem and candidate solutions. The content may also describe promising research results
that may have been demonstrated in a constrained setting.

• L2: The content describes practices that are in early pilot use and are demonstrating some successful
results.

• L3: The content describes practices that are in limited use in industry or government organizations,
perhaps for a particular market sector.

• L4: The content describes practices that have been successfully deployed and are in widespread use.
Readers can start using these practices today with confidence. Experience reports and case studies are
typically available.

Audience Indicators
• D/P: developers/practitioners

• E: executive and senior managers

• L: technical leaders, engineering managers, first line managers, and supervisors

• M: project and mid-level managers

Parentheses around an audience indicator denote a secondary audience.


